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There was an overwhelming ‘WOW’ impression 
from all of the guests that viewed the 360 video.

LASIMM Project Director
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THE MISSION:

LASIMM had a challenge.

They had manufactured a large-scale,
industrial 3D printer that they were 
scheduled to showcase at the Autodesk 
University Event in Las Vegas.

Due to the sheer size of the cell and a 
whole host of health and safety related 
factors, transporting the whole machine 
was proving to be costly and impractical. 

The mission given to Animotion, was to 
produce a medium that would showcase the 
LASIMM 3D Printer in a way that would 
be able to highlight the capabilities of the 
machine whilst keeping customer
engagement peaked.
The second part of the challenge was to 
undertake this in a cost-effective way that 
would provide a good return on
LASIMM’s investment.

THE OUTCOME:

Many avenues were investigated but the 
final outcome involved producing a 360 
video that could be used in VR Headsets 
for full immersion as well as on tablet
devices, mobile phones and touch screen 
panels.

The response was fantastic. The client 
advised:

“There was on overwhelming WOW 
impression from all of the guests that 
viewed the video. The audience really 
loved the 360 video experience, it was 
said that it was a powerful way to show 
an impressive environment that they 
couldn’t imagine experiencing in any
other form.”

THE IMPACT:

With between 2-3 thousand visitors to 
the LASIMM stand on a daily basis, the 
360 video was viewed by huge numbers.

Using a 360 video meant that LASIMM 
didn’t need to take the cell to the event, 
saving enormous costs, preventing health 
and safety challenges and most importantly, 
actually allowing the viewer to go inside 
of what is a highly restricted and
dangerous environment.



Total immersion.



LASIMM
THE PROCESS

LASIMM (Large Additive Subtractive 
ntegrated Modular Machine) is one of the 
worlds largest hybrid manufacturing
machines, capable of 3D printing large 
metal parts and structures for the
construction industry.

A ground-breaking machine that is the re-
sult of many years research and
development and as such, LASIMM wanted to 
showcase the machine at industry events 
around the world, starting with the
Autodesk University event in Las Vegas.

The challenge for LASIMM was how to 
showcase the machine. The whole cell 
would have to be dismantled at their 
headquarters in Pamplona, Spain and, 
transported then re-assembled at the 
show in Las Vegas by a team of expert’s.
This involved a vast amount of time, 
man-power, expertise and all of this came 
with a significant cost.

The big idea:

LASIMM were aware of video marketing 
and when they approached us, this was 
the initial idea that was presented.

The problem was, that the LASIMM project 
was such a large-scale and ground-
breaking piece of engineering, we didn’t 
believe that a video on it’s own would do 
justice to the product. So, what could be 
done?

The idea of using 360 video was presented to 
LASIMM. Initially, they were sceptical about 
the potential of 360 because as a medium 
it hadn’t proved itself in a marketing
capacity. For LASIMM, this would be a 
huge gamble, if the 360 video didn’t work 
well, they would have no physical product 
or marketing media with which to
showcase at the event.

The Process:

In order to overcome LASIMMs doubts



we produced a 20 second clip that could 
be viewed through a variety of mediums 
including VR Headsets, mobile devices 
and touch-screen monitors.

This was the turning point for LASIMM. 
They were now convinced that using the 
360 medium would not only market their 
product well but also provide a real USP 
for their stand on the day of the event.

The machine was prepped and we flew 
over to their headquarters with our 360 
equipment in tow to film the machine in 
action.

During the filming process, our animation 
department commenced work on the
design of the in-video graphics. These 
were to highlight the important features of 
the machine whilst the viewer was
immersed in the video.

Once the footage had returned, work
began on combining the HUD graphics 
with the footage in order to present the 
next stage to LASIMM.

At this stage, LASIMM were happy with the 
way the project was progressing. At this 
point, we approached them with the idea 
of adding an “Iron Man” style HUD intro 
screen that captured the viewer instantly. 
Presenting them with an engaging opener 
that could be used to introduce the project 
and what they were about to see.

LASIMM loved the idea.

The final video was completed and signed 
off 2 weeks before their first event in Las 
Vegas.

The event:

The 360 video was displayed on the
LASIMM stand at the Autodesk University 
Event in Las Vegas between 18th - 21st 
November 2019.

The 360 video was presented on a variety 
of mediums including VR headsets, iPads 
and large-scale touch-screen monitors.
By using a variety of mediums, LASIMM 
maximized the potential of the video,
allowing solo attendees to immerse
themselves in the headsets whilst groups 
could jointly watch and interact with the 
video on the monitors. Using this method 
allowed a member of the LASIMM team to 
present features of the machine to large 
groups of people at once and answer any 
questions in real-time.



The result:

Over 13 thousand people attended the 
event with approximately 2-3 thousand of 
these visiting the LASIMM stand on a daily 
basis.

Overall response:

“There was an overwhelming ‘WOW’
impression from all of the guests that 
viewed the 360 video. Using this medium 
allowed LASIMM to transport the viewer 
back to their head office in Spain and view 
the cutting-edge machine up close and 
personal”

“The viewers felt shadowed by giant
robots that towered over them, creating 
an impressive scale factor, whilst the
custom designed 3D soundscape
immersed them into the reality of the cell 
whilst creating a futuristic feeling”

“The audience really loved the 360 video 
experience, it was said that it was a
powerful and effective way to show an 

impressive environment and that they 
couldn’t imagine experiencing in any other 
form”

The gain:

The 360 video was a unique experience 
that stood out at the event from the
standard video, images and graphics format. 
Using 360 video engaged viewers in a way 
that was fresh, modern, and captivating. 
Making the LASIMM project stand out at 
such a large event.

The 360 video provided a good return on 
investment from the event cost savings 
alone.

Shipping such a large cell from Pamplona 
in Spain to Las Vegas would have a high 
cost. Employing specialists to fit the cell, 
regulate the health and safety and to
operate the cell throughout the duration 
of the event would also add a significant 
cost.

The production of a 360 video alleviates 
the need for this and allows the company 
to transport their environment anywhere 
alleviating any stress and getting rid of the 
high costs. This video can now be used at 
any event around the world at ease and 
with zero additional cost to LASIMM
creating a fantastic economy of scale.

LASIMM 360 Event Video:

https://youtu.be/vR4xTT3e8MQ



Have a fun project you
would like to discuss?

Send us a message.

Call us on: 07484 763 181

or email us at: hello@animotion.uk

Let’s
Talk!



Services and capabilities
We love crafting beautiful, smart and inspired work that is focused on a business’ 
goals and their customers. We do this to help organizations and business large and 
small achieve their goals.

A.N.I



Content Production

Script Development

Storyboarding

Illustration

Animation

Motion Graphics

Explainer Videos

360 Immersive content

Internal/External Video communications

Live-action Production

Post Production and VFX

2D Animation

3D Animation and production

Branding and Design

Brand development & Rebranding

Logo & ID Systems

Brand Style Guides

Collateral & Print

Exhibition & Signage

Iconography

Strategy

Strategy

Planning & research

Video marketing strategies

Social media video platforms

Content strategy

Video brand & production guidelines



Our Work

From animated content to live-action video production, we’ve created high-impact 
imagery for just about every scenario.

Since 2012. Animotion has been at the forefront of the video production world, 
creating visuals that achieve your goals.

In the links below we have curated a few examples of our relevant work.

Animation: https://youtu.be/vv1Rg5noYDM

Video Production: https://youtu.be/E2p8o7nhlqE

2020 Reel: https://www.youtube.com/watch?v=jjNQOkh77aw



What do people say 
about Animotion?



I had the pleasure to have Animotion do all the VFX work on my feature film “Dead 
Squad”. I couldn’t have picked a better company. They are extremely dedicated and 
of course professional and their work is top notch. Highly recommended.

Dominik Hauser
Director

“



Phil and Animotion UK are wonderful to work with. Phil has a great sense of
design and a wonderfully emotive vision. He puts his heart into his work and it really 
shows. Phil worked with me on two projects and in both he led with a kind, guiding 
hand, all the while listening to my vague  pronouncements of what I would like.

Both projects resulted in excellent product at a fair price and timely delivered. I will 
continue to work with Animotion on all my projects. Couldn’t recommend more 
highly.

Nancy Thornhill
Founder
PAX Restaurants Canada

“



Animotion was great to work with from start to finish. they took time to understand 
our objectives, our brand as well as our proposition and made great suggestions 
based on that. Through their expertise we were able to add value throughout and 
ensured we got what we wanted and needed from the animation. The whole
process was very collaborative and we were able to contribute to the creative
direction at all times. We are delighted with the result and look forward to working 
with Animotion again in the future.

Katherine Tupper
Director
KT Brand Partnerships

“



Thank You!

AniMotion UK

www.animotion.uk

hello@animotion.uk

07484 763 181


